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A WORD FROM
THE DIRECTORS
DREAMGIRLS ACADEMY HAS BEEN ON AN INCREDIBLY
EXCITING JOURNEY. WE ARE A DYNAMIC ORGANISATION
THAT FOCUSES ON ENCOURAGING YOUNG WOMEN TO
PLAN FOR THE FUTURE, GAIN A TERTIARY QUALIFICATION,
REALIZE THEIR POTENTIAL AND BECOME EMPOWERED AND
SUCCESSFUL PROFESSIONALS AS WELL AS CATALYSTS
FOR POSITIVE CHANGE IN THEIR COMMUNITIES.

F

In March 2012, we launched the first South African
programme at a school in Yeoville, Johannesburg with
a mere 30 girls. To date, over 600 teen girls and young
women have participated and been empowered
through the programme across Johannesburg,
Cape Town and Polokwane.
Throughout the DreamGirls sisterhood, there have
been great achievements all round. A total of

ormally registered as a section 21 non-

307 mentees have graduated from the flagship

profit organisation, we have made signi-

programme and 71% of those graduates are

ficant inroads into the girls’ education

studying at institutions of higher learning. A further

and empowerment space. This effort

10% have graduated from institutions of learning

has led to an increase in the number of marginalised

and 14% have gained employment or in-service

teen girls who complete high school and attain a

training. This year marked a proud moment for our

tertiary qualification.

team as one of the previous mentees from our 2013
programme, currently in her fourth year at university,

Our flagship programme requires that young female

has returned as a DreamGirls mentor. This has

professionals, entrepreneurs and leaders adopt a

always been part of our vision; to not only equip and

Grade 11 or Grade 12 female student to mentor

empower the girls with education and mentorship,

through a structured programme over eight months.

but also to encourage that they come back and serve

DreamGirls Academy focuses on empowering and

on the programme by mentoring the next generation

mentoring teen girls in the areas of Life Design, Goal

of teen girls. Part of our dream and succession plan

Setting & Financial Planning, Career & Entrepre-

is to build young female leaders who will eventually

neurship Guidance, Tertiary Education Options &

take over managing and building the organisation to

Study Aid, Leadership and Active Citizenship and

be the true legacy that it is destined to be.

finally, Women Wellness.

“EDUCATION IS THE MOST POWERFUL WEAPON
YOU CAN USE TO CHANGE THE WORLD.”
- NELSON MANDELA
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A WORD FROM
THE DIRECTORS

F

urthermore, we have numerous inspiring

We look forward to enlarging our footprint and

stories of our graduate mentees who have

reaching even more hearts and minds through

now started small businesses, social

planned expansion initiatives such as our social

enterprises and have secured positions

franchising project, “The DreamBox”; DreamGirls

in corporate roles. 2017 was a pivotal year for

Outreach,

an

intensive

two-day

mentoring

DreamGirls. We received our biggest investment

programme for girls in rural and peri-urban commu-

to date from the Tsebo Group. This allowed us to

nities; DreamGirls Employee Volunteer Programme,

focus on implementing our growth and expansion

which incites corporates to leverage our expertise in

plans. In light of this, a key milestone was to deliver

order to run their own internal corporate DreamGirls

on one of our strategic objectives of launching a

programmes; DreamGirls MasterClasses, events

DreamGirls Bursary Fund. To date, we’ve provided

and holiday programmes for a wider girls market and

three bursaries to alumni mentees that are doing

lastly, DreamGirls Online Mentoring & Coaching, a

exceptionally well in their areas of study. We’ve

channel to reach millions of girls and young women

employed our very first full time programme

around the world.

manager and set up an office at a co-working space
Our future is bright and we hope that you will

tasks to close off 2017 was contacting and updating

join us on this journey toward building an empire

our database of alumni mentees.

of young female trailblazers and change makers!

We’ve created platforms for alumni to stay
connected with us, as well as to measure our
impact over the years. This platform also serves
the function of ensuring that our alumni are kept
informed of planned network events. Our strength
is in mobilizing young women to become women of

OUR STRENGTH IS IN MOBILIZING YOUNG WOMEN TO
BECOME WOMEN OF ACTION, WOMEN OF EXCELLENCE
AND WOMEN WHO ARE INSPIRED TO BUILD OUR COUNTRY

action, women of excellence and women who are

Founding Directors

inspired to build our country; thus looking ahead,

Mmabatho Mokiti | Ezlyn Barends | Marise Mackay

the road is an extremely exciting one for DreamGirls
Academy and all our partners.

“

in Greenside, Johannesburg. One of our biggest
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OUR
HISTORY
IN 2010, KAREN TSHIMANGA AND SHIRLEY DIAZ CAME TO
SOUTH AFRICA HAS PART OF A FIFA WORLD CUP RELATED
INTERNSHIP MANAGED BY THE DAD FUND. EXPOSED TO
THE WORK OF THE DAD FUND WHICH INCLUDED YOUTH
EDUCATION AND DEVELOPMENT PROGRAMMES, THEY
SHARED THEIR STORY OF STARTING THE DREAMGIRLS
INTERNATIONAL OUTREACH PROGRAMME THAT THEY HAD
STARTED AT THE UNIVERSITY OF RENO AS A MEANS TO
EXPOSE GIRLS IN THEIR COMMUNITIES TO UNIVERSITY
STUDY AND FINANCIAL AID OPTIONS.

On Sunday, 06 November 2011, Ezlyn Barends,
called together women in her network who shared
the same passion for working with young girls and
making a lasting positive impact on their lives. They
shared their personal dreams with each other and
then talked about how they could make dreams a
reality for underprivileged teen girls using education
as a vehicle.
Together they committed to starting DreamGirls
South Africa. The team, well aware that the context

On 17 March 2012, they held their first workshop

and need of young girls in the country was slightly

with 30 teen girls at United Church School, Yeoville,

different, saw this as an opportunity to develop a

Johannesburg. Today, over 600 teen girls and young

iven the shared passion for education

more holistic programme that would imprint a deeper

women have participated and graduated from the

and the desire to start making a

impact on teen girls in South Africa. It was at this

mentorship programme across Johannesburg,

difference in the lives of teen girls,

point that they created an eight month programme of

Cape Town and Polokwane. After three successful

the ladies together with the Dad Fund

workshops and mentoring on the topics of Life Design

years, the South African board made a decision to

founder, Lyndon Barends and managing director,

and Goal Setting, Education, Entrepreneurship

register DreamGirls South Africa as an independent

Ezlyn Barends, decided to launch a DreamGirls

and Careers, Leadership & Service, Women

entity, moving it out of the Dad Fund banner.

International Outreach and Mentoring Programme

Wellness and Dignity and Professional Etiquette.

Chapter in South Africa through the Dad Fund. In

The founding team includes, Ezlyn Barends,

In 2017 it was decided that given the vast differences

April 2011, former President Bill Clinton officially

Mmabatho Mokiti, Marise Mackay, Anna Nhlapo,

in the South African programme to that of the US

announced this during the Clinton Global Initiative

Dikeledi Tlou, Sade Savings, Noelle Ngobeni,

born programme, DreamGirls South Africa would be

Conference.

Zimamkele Dlakavu, Thandeka Nqumeya and

rebranded and positioned as

Valencia Kekana.

DreamGirls Academy: Empowered to Rise.

G
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VISION, MISSION
AND OBJECTIVES
VISION
Grooming the next generation of young
female leaders.

MISSION STATEMENT
& GUIDING PHILOSOPHY
From girl to woman, DreamGirls is a sisterhood
of female professionals who support and
encourage teen girls and other young women
to become positive contributing members
to society. We help shift girls from economic
dependency to self-sufficiency.

OBJECTIVES
1. Mentor and support teen girls to study
further after high school
2. Access to education, professional and
personal development opportunities
3. To empower young women to become
economically active and positive contributing
members to society

VALUES
Team Work, Passion, Excellence, Leadership,
Integrity, Empowerment
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Our purpose is fuelled by
the need for a pursuit of higher
education amongst teenage girls
in South Africa

NEW LOGO
& BRANDING

T

he decision to reposition DreamGirls

As a Board, we had already invested so much

in South Africa came about after many

time, effort and intelligence over the years into

months of evaluation and analysis,

establishing a programme of excellence that was so

coupled with much deliberation and

dissimilar from our parent organisation. It became

the initial stages of hesitancy in preparation for the

increasingly evident that the needs amongst our

change that was to come. The attachment we held

teen girls from disadvantaged communities in South

to the familiar was evident. Caught between the

Africa required a model vastly different to that of

memories created from the onset of this journey;

DreamGirls International Outreach and Mentoring

the triumphs of a brand and logo deeply embedded

Programme born initially out of the United States,

in our hearts and minds, and the excitement of

and from a model intended for a tertiary institution.

A cherised aspiration,
ambition or ideal.

A society or institution
of distinguished scholars and
artists or scientists that aims
to promote and mantain
standards in its particular field.

Mentorship is the bridge
between our mentees and
their dreams.

crafting and refining our new image. Our optimism
was fuelled by this image that embodies the

Since it’s in inception in South Africa back in 2011,

relationships, the stories and the magic of a persona

we were committed to using our diverse expertise

that the world (yes…the world!), would undoubtedly

to develop programme material and a model relative

come to know and love, as much as we do!

to our market. Re-looking our logo and the subtle
change to our name would be the final point of
differentiation, and a rational one.
The subtle change to our brand name and logo is
reinforced through feminine strength in action that
we believe is a distinguishable characteristic of every

EMPOWERED TO RISE

girl and woman who encounters the sisterhood that
is DreamGirls. Every feature of our new logo mirrors
the heart and soul; the essence of our organization.

“PEOPLE DO NOT BUY GOODS AND SERVICES.
THEY BUY RELATIONS, STORIES AND MAGIC.”
- SETH GODIN

Implies the action required to
make the dream a reality.

Teenage girls are recipients
of the programme and
where we believe our gretest
impact will be made.
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THE DREAMGIRLS
FLAGSHIP MODEL
01
06
02
07
03
08
04
05
20 MENTEES IN GRADE 11 AND 12
are paired with mentors; which are young

SELECTION CRITERIA FOR
MENTORS: strict application process,

professional women between the ages
of 25 and 40 for an 8 month program.

have a higher qualification or pursuing
a one and a reference letter.

MENTOR APPLICATIONS
open in November.

WORKSHOP TOPICS:
Life Design and Goal Setting, Careers
and Entrepreneurship, Education,
Leadership and Service, Women
Wellness and Dignity and Graduation.
According to our recent alumni survey,
the Life Design and Goal Setting,
Education and Careers and Entrepreneurship workshops are still the most
popular and informative workshops.

MENTEE ROADSHOWS begin in Jan
and mentee applications close mid-Feb.
DG recruits from local schools
and youth NGOs.

MENTEE PARENTS SIGN
INDEMNITY FORM and both mentors
and mentees sign a commitment
agreement with DG.

SELECTION CRITERIA FOR MENTEES:
60% average performance, strict
application process and reference letter.

GRADUATED MENTEES
become part of the alumni.
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BURSARY
FUND

O

ur number one priority as an organi-

We endeavour to make it our commitment to every

As of February 2018, DreamGirls Academy

The ladies seen below; Jodie Jade Brown

zation is to ensure that teen girls

girl that embarks on a journey with DreamGirls that

introduced our first Bursary Fund to the program!

(19 Years Old, Cape Town), Helen Khoza

from marginalized communities have

she only need be concerned about fuelling the fire

Although small at this stage, we are committed to

(20 Years Old, Johannesburg) and Sanele Langa

access, and the drive to pursue a

burning inside of her for a higher education; and

growing the number of girls we support financially

(21 Years Old, Johannesburg) are the first

higher education beyond Matric. The challenges

that we will find the means to support her. At times,

through the program in pursuit of a higher education

recipients of the DreamGirls Academy Bursary

that they are faced with on a daily basis that keeps

we succeed; simply because it’s often easier with

full time. While this has always been part of the

Fund amounting to a total value of R52 000.

them from achieving these dreams are insur-

the girls who meet the requirements for financial

greater vision, financial resources have in the past,

mountable. These are challenges, that as dependent

aid. The mentees who fall short of meeting one or

just about been sufficient to accommodate our

young ladies they could never have been prepared

more of the crieteria have in the past only had the

operating expenses. It goes without saying that the

for; but with the backing of a credible support system,

following options available to them:

reward of presenting these bursaries to the three

can be gradually overcome. For some of the girls; all

candidates who had proved themselves most

that is required is a little bit of encouragement from

• FET Colleges

deserving, affirmed our longstanding vision for

someone just like them, who has walked the path

• Part time study (while working full time)

the program! These young ladies committed to

before them, a reassurance that it is entirely possible!

• In-service programs

submitting in record time, their results, and a letter

• Correspondence studies

of motivation and proof of having applied to study at

A reminder that it is not where they come from, but

their choice of tertiary institution.

where they are headed that matters. For others, there
is no hope of a helping hand because the dream is
ignored in a home perceived to be burdened with
bigger challenges.

“ THE BEAUTIFUL THING ABOUT LEARNING IS
THAT NO ONE CAN TAKE IT AWAY FROM YOU. ”
- BB KING

WE ARE COMMITTED TO GROWING
THE NUMBER OF GIRLS WE SUPPORT
FINANCIALLY THROUGH THE PROGRAM
IN PURSUIT OF A HIGHER EDUCATION.

In additional to formal funding, ad-hoc bursary
funds have been allocated to mentee alumni
in need of groceries or transport to attend their
classes as well as expenses in the form
of instruments (e.g. stethoscope) or uniforms
(e.g. lab coats).
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DREAMGIRLS
ROAD MAP

EMPOWERED TO RISE

2011
NOV.

2012
MAR.

2012
OCT.

2013
MAR.

2014
MAR.

2015
MAR.

2016
MAR.

2017
MAR.

2018
MAR.

INTRODUCTORY
DREAMGIRLS SOCIETY
MEETING

FIRST DREAMGIRLS
WORKSHOP
IN JOHANNESBURG

FIRST DREAMGIRLS
GRADUATION

EXPANSION
TO CAPE TOWN AND
POLOKWANE

PROGRAM CONTINUES
IN JOHANNESBURG,
CAPE TOWN
AND POLOKWANE

PROGRAM CONTINUES
IN JOHANNESBURG,
CAPE TOWN
AND POLOKWANE

DECISION TO DOWNSIZE
THE PROGRAM TO
JOHANNESBURG AND
CAPE TOWN

PROGRAM CONTINUES
IN JOHANNESBURG
AND CAPE TOWN

INTRODUCTION OF
OUTREACH PROGRAM
IN WELKOM AND
EMPLOYEE VOLUNTEERING
PROGRAM WITH CUMMINS
SOUTH AFRICA
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DREAMGIRLS
BY NUMBERS
326
60%
3%
12%
10%
15%
*
26%

MENTEES have graduated
from the program

OF OUR MENTEES are studying
at various institutions of higher
learning around South Africa
OF OUR MENTEES
have already graduated

OF OUR MENTEES
are either working or doing
their in-service training
OF OUR MENTEES
are currently still in high school

OF OUR MENTEES
are seeking study
and work opportunities
ARE STUDYING IN THE STEM
(Science Technology Engineering
and Mathematics) field

*of the mentees who are studying

33%
*
10%
*
4%
*
5%
*
2%
*
13%
*
7%
*

are studying
COMMERCE &
BUSINESS
EDUCATION

LAW

MEDICAL FIELDS

HOSPITALITY

SOCIAL SCIENCES

OTHER FIELDS

2012
2013
2014
2015
2016
2017

1 PROVINCE
29 MENTEES
3 PROVINCE
83 MENTEES
3 PROVINCE
61 MENTEES
3 PROVINCE
52 MENTEES
2 PROVINCE
39 MENTEES
2 PROVINCE
36 MENTEES

DREAMGIRLS FOOTPRINT:
JOHANNESBURG
Soweto
Eldorado Park
Thembisa
Westbury
Lanseria
Yeoville
Kagiso

JHB

LIMPOPO
Seshego
Turfloop
Bloedriver

LMP

WESTERN CAPE
Strand
Belhar
Gugulethu
Khayelitsha

CPT
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OUR FUTURE - JOURNEY
TO BECOMING AN EMPIRE
OUR VISION IS TO BE THE NUMBER ONE EDUCATION AND
MENTORING ORGANISATION FOR GIRLS IN AFRICA AND SO
WE ARE EXCITED TO LAUNCH “EMPOWER A THOUSAND
GIRLS 2020” (#ETG2020) WHICH COVERS OUR PLAN
TO REACH, EDUCATE AND EMPOWER AN ADDITIONAL
1000 GIRLS BY THE END OF 2020. HERE IS OUR PLAN TO
DELIVER ON THIS:
FLAGSHIP MENTORING
PROGRAMME
Our mentoring programme is a core tenant of
the organisation. Each year we take on 20 Grade
11 and 12 girls in Cape Town and another 20 in
Johannesburg and put them through a structured
programme. We specifically focus on taking

OUTREACH
PROGRAMME
The outreach programme reflects our desire to
reach more girls in rural and peri-urban areas.
For this, we will host a weekend version of
the full flagship programme to girls in different
areas. In 2018, we will launch the very first

DREAMGIRLS
MASTERCLASSES
Over the years, we have been contacted by
private schools and parents of a more affluent
background wanting their girls to be on the
programme. Through our masterclasses we will
offer holiday camps and/or weekend work-

EMPLOYEE VOLUNTEER
PROGRAMME
In April 2018, DreamGirls launched its very first
Corporate Employee Volunteer Programme
with Cummins. The EVP (Employee Volunteer
Programme) provides corporate organisations
with the option of running a DreamGirls

on a small group as each girl is paired with a
mentor and the experience is designed to be an
in-depth, quality and high touch, personalised
programme. By the end of 2020, 120 girls
would have participated and graduated from
this programme.

programme in Welkom, Free State and will
reach an additional 20 girls as part of the pilot
programme. In 2019 and 2020, our aim is to
run at least three programmes in three areas
(30 girls per area) reaching a total of 200 girls
by the end of 2020.

shops at private schools for a fee. For every
paid girl on the programme it will cover a less
fortunate girl to complete the outreach or flagship
mentoring programme. Under the masterclass
banner we will also host paid-for events for
young ladies in university or new in the working
world and cover topics such as career readiness,
leadership and professional etiquette. We aim
to reach 80 young women through this avenue
by the end of 2020.

programme within their company. Female
employees sign up to be the mentors and the
corporate will adopt a school to work with for
the year. DreamGirls offers this as a service
to corporates. In 2019 and 2020, we aim to
have three additional companies to run this
programme with.
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DREAMGIRLS ONLINE
MENTORING & COACHING
We simply cannot ignore the prevalence and
growing importance of social media and online
communities. This is an exceptionally influential
platform to share stories and insights that can
educate and empower young women all over the
world. As a first, we aim to create a DreamGirls
mobile application for current and past mentors
and mentees to connect and access information
and mentoring resources that will empower

DREAMGIRLS ALUMNI
PROGRAMME
Throughout the years we have identified a need
to further support and encourage the mentee
graduates of the programme as they find
themselves in tertiary institutions and move on
to experiencing their first jobs or start their first
business. As their needs are changing we are
in the process of building an alumni programme
that will continue to equip the girls with the
knowledge and inspiration to succeed. This

them to succeed in life. Over and above our
immediate network, we aim to produce quick
mentoring and coaching videos that girls can
access from anywhere in the world! As a start
we aim to reach at least 100 viewers in 2019
and to increase that to 340 by the end of 2020.
Once online processes and mechanisms are in
place it will be fairly easy to grow the online
DreamGirls community. In this manner, we will
also become noticeable key influencers in the
young female market which further provides the
opportunity for paid promotions of brands that
align to our organisational values and vision.

programme includes an alumni conference in
Johannesburg and Cape Town as well as three
other social events per year to stay connected
to the girls and to ensure that they continue
to be exposed to new experiences. Realising
that new relationships and opportunities often
come through connecting informally we will
also invite our alumni mentor network to some
of these events to fully harness the power of
network and sisterhood that we continue to
build throughout the years.

WE AIM TO CREATE A DREAMGIRLS MOBILE
APPLICATION FOR CURRENT AND PAST MENTORS
AND MENTEES TO CONNECT AND ACCESS INFORMATION AND MENTORING RESOURCES THAT WILL
EMPOWER THEM TO SUCCEED IN LIFE.

DREAMBOX SOCIAL
FRANCHISING
Over and above our plan to reach an additional
1 000 girls by the end of 2018, we would have
developed and produced our first DreamBox
prototype. The Dreambox contains all the tools,
training and material required for anyone to set up

Our plan has always been to become a financially
sustainable organisation and hence we rely on the

a branch in their city, community or even country.
For a small fee individuals or organisations can
pay DreamGirls for all the ready-made materials
to start a chapter.

support and investment of our funders to assist
us in actioning these plans that will eventually
place us in a position to be self-sustainable and
more impactful as an organisation.

PROGRAMME

2018

2019

2020

TOTAL

FLAGSHIP
MENTORING
PROGRAMME

40

40

40

120

OUTREACH
PROGRAMME

15

80

80

175

DREAMGIRLS
MASTERCLASSES

25

40

40

105

DREAMGIRLS
EMPLOYEE
VOLUNTEER
PROGRAMME

20

60

60

140

ONLINE
MENTORING
& COACHING

20

100

340

460

TOTAL

1000
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“I am truly
thankful and honored
to be a DreamGirl .
What you doing is shaping
the young lives and that
personally to me is an
inspiration. “

DREAMGIRLS
ALUMNI
Our alumni is very important to the organization,
as these are the girls we are hoping will come
back to give back to the program, work for the
program or start their own DreamGirls branch.
To date we have 300 girls on our alumni platforms.
We have established an alumni platform in
Gauteng, Western Cape and Limpopo.

THE AIM OF THESE EVENTS IS TO
ENSURE THAT DREAMGIRLS AND THE ALUMNI
MENTEES ALWAYS STAY CONNECTED.
In 2016 we held our very first alumni conference
in Johannesburg and in 2018 we will be having
alumni conferences in Johannesburg and Cape
Town. In addition to the conference we plan
3 quarterly alumni social events. The aim of
these events is to ensure that DreamGirls and
the alumni mentees always stay connected and
DreamGirls is able to assist the mentees’ needs
as they progress from high school to university
students then to young women entering the
work place.

“I am blessed

Recently an alumni survey was sent out to all
our alumni mentees and these were the results:

37%
56%
40%
73%
91%

OF OUR ALUMNI saw the alumni platform
assisting them with getting access to
bursary and job opportunities, 14% said
that it helped them with connecting with
other Sisterhood and 41% said that it
helped them with the challenges they face
with their academic and personal life.

OF OUR MENTEES agreed that quarterly
alumni events were the best way to stay
connected to the Sisterhood.

to have DreamGirls in my life,
it has changed my life in a very big way
“DreamGirls was

and has inspired me to give another young person

the best experience ever,

a shot at life, if not by mentoring then by just being

even today I still have my dream

their support and lending a helping hand but most importantly

board, my Dreamgirls commandments

teach the random act of kindness in paying it forward.

and still carry what I have learnt in my

The regular workshops we had, the relationships built, the mentors

spirit. Please continue doing what

have had a huge impact in my life, not only academically

you’re doing, never go away. Girls need

but also personally as well. I went from being a shy girl to a very

a sisterhood like Dreamgirls.

outspoken young women in a few months and a total boost of

Am glad it came back and

confidence and I am now young woman who knows

found us again.”

what I want in life and how I am going to make it happen.
I have learnt that having a mentor in any aspect
of your life is very beneficial, they become a pillar

OF OUR ALUMNI are still in touch with
their mentors. We are looking at ways in
which we can keep our alumni mentors
involved through an alumni mentor platform.

“I would like
to send gratitude to the
DreamGirls team for all the work

of strength, where you can go when in need
of information and clarity about
anything.”

and support they have given us.
OF OUR ALUMNI mentees said the
DreamGirls inspired and encouraged them
to follow their dreams and study further and
23% said that DreamGirls helped to widen
their networks of inspirational women.

They are giving us opportunities which
we never thought we would get.
The more we see each other,
the more we get to be inspired
by each others lives

OF OUR MENTEES would love to come
to become mentors in the program.

and successes.”

“Thanks alot,
I now have confidence
in myself and believe
I can make it through anything
as long as I keep
a positive mindset”
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ALUMNI STORY THOKO’S STORY
MY NAME IS THOKO MAHLANGU, A 20-YEAROLD YOUNG WOMAN FROM TEMBISA, GAUTENG
BUT CURRENTLY RESIDING IN STELLENBOSCH.
I WAS PART OF THE DREAMGIRLS INTERNATIONAL
OUTREACH AND MENTORING PROGRAM IN
2014 WHILE I WAS DOING MY GRADE 11 AT
TEMBISA HIGH SCHOOL. I CAME ACROSS THE
PROGRAM WHEN ONE OF THE MEMBERS CAME
TO RECRUIT LEARNERS FROM MY SCHOOL.
I APPLIED TO THE PROGRAM TO EXPLORE CAREER
OPTIONS THAT MATCH MY INTERESTS AND
GAIN MORE KNOWLEDGE ABOUT POST-SCHOOL
OPPORTUNITIES AND WAYS TO ACCESS THEM.

eing part of the program was the
most gratifying experience I have
had in my life. The program and
its monthly life-skills workshops
helped me decide what I wanted to do after
school and find out what was required in order
to access these opportunities. Most importantly
it helped me develop confidence, self-esteem
and self-knowledge.

My mentor, Candice Sehoma served as a huge
source of inspiration during my time in the
program. Her kindness, willingness to share her
own experiences and wisdom while listening
closely, are all qualities that I took from the
program. Beyond that, as a mentor she has always
tried to help me become a better version of myself.
Her constant support has been invaluable to
this day.

BEING PART OF THE PROGRAM
HAS TAUGHT ME TO SEE OPPORTUNITY WHERE
PROBLEMS EXIST.
DreamGrirls continued to walk with me in my
journey of life even after I graduated from the
program. Today I can say that the program truly
invested in my future and helped me rise to my
fullest potential through education. In 2014,
when I was doing my grade 12, the program
helped me with my application to Stellenbosch
University to pursue a BA International studies.
Moreover, they ensured I received full funding
to study at the university. Today, I am a graduate
of Stellenbosch University holding a degree in
BA International Studies. I am currently pursing
my BA (Hons) Political Science.

DreamGirls also continued to be a source
of support throughout the three years of my
university career. One of the programs mentors
from Cape Town, Jeanneke Malan journeyed
with me and offered all the support and
mentorship I needed during my undergraduate
years. In June last year, she helped me find a
journalism shadowing job as I needed to make
a decision regarding my career choice after I
obtain my degree. I have received the most
valuable support from the program.
Being part of the program has taught me to see
opportunity where problems exist. Growing up
in the township of Tembisa, I have seen firsthand the problems that young women from
disadvantaged communities face. The program
thus made me realise that my responsibility as
a young citizen in South Africa is far greater
than just to guarantee my personal success,
but to achieve personal success that can act
as an empowering example to other young girls
from disadvantaged communities. It is for this
reasons that I see being part of the program’s
mentoring team as a continuation of that journey.
I am honoured to be given the opportunity to
give back and share my experiences with the
next class of DreamGirls.
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FINANCIALS
12MM EXPENDITURE SUMMARY

12MM EXPENDITURE SUMMARY
180 000.00

12MM Expenditure Summary

157 545,8

160 000.00

140 000.00

3 0 0 0, 0

120 000.00

300 000.00

157 545,8

157 545,8

2 0 0 0, 0

200 000.00

1 0 0 0, 0

100 000.00

2 602,6

62 595,0 38 014,1
62 595,0

38 014,1

22 602,6

5
1
9
3
6
,
9
16 913,9 2 974,4 21 5 2,3 25 32 ,3
51 936,9

22 974,4

16 913,9

21 552,3

25 322,3

(100 000,00)

(10 0 0,0 )

100 000.00

80 000.00

42 019,9

62 595,0

548,6

32 679,8 42 019,9

51 936,9

60 000.00
38 014,1

42 019,9

40 000.00

32 679,8

22 602,6

32 679,8

22 974,4

16 913,9

21 552,3

25 322,3

20 000.00

548,6

548,6

MAR. 17

APR. 17

MAY 17

JUN. 17

JUL. 17

AUG. 17

SEP. 17

OCT. 17

NOV. 17

DEC. 17

JAN. 18

FEB. 18

Mar 17 Apr 17 May 17 Jun 17 Jul 17 Aug 17 Sep 17 Oct 17 Nov 17 Dec 17 Jan 18 Feb 18
PROGRAMME EXPENSES

WORKSHOP CATERING

WORKSHOP TRANSPORT

SPEAKER GIFTS

GRADUATION EXPENSES

PRINTING & STATIONERY

MENTEES BUSINESS LOANS

OPERATING EXPENSE

*ACCOUNTING FEES

BANK CHARGES

ADVERTISING & PROMOTIONS

PETTY CASH

COMPUTER EXPENSES

RENT PAID

SALARIES & WAGES

CONSULTING FEES

STAFF TRAINING

STAFF WELFARE

TELEPHONE & FAX

**BOARD TRAVEL & ACCOMMODATION

BURSARIES

(20 000,00)

MAR. 17

APR. 17

MAY 17

PROGRAMME EXPENSES

JUN. 17

JUL. 17

AUG. 17

OPERATING EXPENSES

SEP. 17

OCT. 17

BURSARIES

NOV. 17

DEC. 17

JAN. 17

TOTAL EXPENSES

FEB. 17
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SPONSORS

@DreamGirlsAcademy

